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Abstract

The globalization process has brought the importance of values such as national identity and commitment 
to domestic production back to the agenda in consumers' product preferences. In this context, the concept of 
consumer ethnocentrism has become a noteworthy research area, especially in terms of supporting and protecting 
domestic products. The main purpose of this study is to examine the impact of Turkish consumers' ethnocentric 
tendencies on their intention to purchase domestic products. In addition, how these tendencies and intentions differ 
across generations is investigated; in addition, the relationship between demographic characteristics and these 
variables is also discussed. The population of the study consists of Turkish consumers living in Turkey, aged 18 
and over, who purchase domestic electronic products. Since it is not possible to reach the entire population, the 
convenience sampling method was preferred. Within the scope of the research, data was collected from 496 
participants through an online survey. The data obtained were analyzed with SPSS 26.0 program. According to 
the results of the analysis, it was observed that the ethnocentrism levels of consumers differed significantly 
according to generations, marital status, education level and income level. In addition, it was found that the level 
of ethnocentrism has a significant and positive effect on the intention to purchase domestic products and that there 
are significant differences between generations in terms of these tendencies. The results obtained show that 
cultural values and generational approaches should be taken into consideration in marketing strategies.

Keywords: Marketing, Consumer behavior, Consumer ethnocentrism, Domestic product purchase intention, 
Generations.
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1.  

Shimp & Sharma

  Ajzen (1991)

daha mesafeli bir tutum sergilemektedirler. 
Balabanis & Diamantopoulos, 2004). Bu 

 

Baby Boomer 
 Schewe & 

Meredith
 

ve 
-

nu belirt . 

da marka
 Bu k

 

ise 
 

 

  

ve 

beklenmektedir.  
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1.1. Ku  

1.1.1.  

da alt 
-

Bizumic

& Sharma, 

neden olabilmektedir (Caruana & 

 dengelerini 

Siamagka & 

ifadesidir (Aksu- & , s.69). 

 

& 
 

Prince vd

Mishra vd., 2023).  

 & 

etmesine sebep olurken, d., 2011). 
& Akkan, 2011). 

Schiffman & Kanuk, 2000; Xiaogang vd

& 

Wang & 
Chen, 2004). 
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1.1.2.  

Vuong & Khanh-Giao
 bir mal, hizmet ya da 

alma  
ifade etmektedir 

& 
tir. 

vd

dir (Shoham & Brencic, 2003). Etnosentrizm i olan 
den daha fazla olumlu tutumlar sergilemektedir. 

(Gonzalez & Trelles, 2021). 

hem ulusal hem de 

Wei  
Ranjbarian vd

 ve  yi 
neticesinde bu ler . 

m 
ve 

& Akkan, 2011). Renko vd. (2012), 
i etkilerini 

Narang 
 alma niyeti

bir etkisinin 

 etkisini  
 ters 

ve Khanh-Giao (2020),  ma niyeti 

etnosentrizmi ve yerli    ele al

.  

& . - ve 
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Nguyen vd. 

, etnosentrizmin 
 Ramadania vd osentrizmi, 

 i ; 
 

. 
 

H1: 
 

1.1.3.  

& 

vd., 2014). 
Baby Boomers

Tablodan 
 

 

 

Tablo 1 

 

 
Sessiz 

 

Baby 
Boomers 

 
   

Alfa 
 

 1925-1945 1946-1964 1965-1979 1980-1994 1995-2010 2011- 

(Wood vd., 2021) 1928-1945 1946-1964 1965-1980 1981-1995 1996-2010 2011-2025 

(Thach vd., 2020) -1945 1946-1964 1965-1980 1981-1994 1995-  

& Erturgut, 2019) 1925-1945 1946-1964 1965-1980 1981-1995 1996+  

 1923-1945 1946-1964 1965-1979 1980-1999 2000+  

  1946-1964 1965-1979 1980-1999   

Kaynak: .) 

hem 
ulusal hem de  

Hall- ve  
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ve  nin var 
lerdir. Haque ve Maheshwari sentrizmin, 

 
sonucunda; Baby Boomers 

 yerli 
lar 

Fet
(2021

 Cop 
ve Baby Boomer

etkileyen fa -
Pauliene ve Sedneva (2019), sosyal 

medyada yer 

. ve 

ve 

Pavlic (2024), Baby Boomers 
Baby Boomer 

-
; Shimp & Sharma, 1987). 

 

H2:  

H3:  

H4: 
 

2.  

2.1.  

etkisini  
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. 
 

 ara daki  ve derecesini belirlemek 
, , 

yi veya etkiyi 
(Bekman, 2022; Fraenkel vd., 2012). 

2.2.  

  
ma deneyimine sahip 

nedeniyle  

0
. Bu 

(Ural &  
 

2.3.   

-

  

 

2.4. Veri Toplama  

 

uygulanan anketin i T E
Yerli S Alma N

  

 
  

Tablo 2 

 

     

 17 (Shimp & Sharma, 1987) 0,972 

 6 (Klein vd., 1998) 0,930 
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2.5. Verilerin Analizi 

Anket formunun ilk iki T Etnosentrizmi ve Yerli S Alma 
Niyeti lerinin Likert - -

- - - Verilerin analizinde SPSS 26.0 

 

2.6.  

 

 

 

 

2.7.  

-88012460-050.04-
 

3. Bulgular 

rin takip 
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Tablo 3 

 

 Frekans % 

Cinsiyet   

 218 44,00 

Erkek 278 56,00 

Medeni Durum   

Evli 358 72,18 

 138 27,82 

   

1965-  165 33,26 

1981-  241 48,59 

1996-  90 18,15 

   

 56 11,29 

 80 16,13 

Lisans Mezunu 205 41,33 

 155 31,25 

   

 117 23,59 

30.001  77 15,53 

45.001-  121 24,39 

60.001-  74 14,92 

 107 21,57 

 , ise  Alpha 

 

Tablo 4 

 

  ss Min. Max.   

 69,15 16,78 17,00 85,00 -1,03 0,22 

 21,67 7,51 6,00 30,00 -0,25 -1,36 
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Tablo 5 

 

 Grup n  ss t df p 

 
 218 68,29 15,94 1,011 1,494 .315 

Erkek 278 69,82 17,42    

 
 218 21,30 7,36 ,906 1,494 .342 

Erkek 278 21,95 7,63    

-

21,30, er
0.906, p = .342). 

 

 

Tablo 6 

 

  n  ss F df p 

 

1965-1980 (X) 165 74,40 12,79 20,605 2,491 .000 

1981-1995 (Y) 241 64,50 18,14    

1996-2010 (Z) 90 72,51 15,80    

 

1965-1980 (X) 165 24,06 6,96 31,290 2,491 .000 

1981-1995 (Y) 241 19,09 7,16    

1996-2010 (Z) 90 24,29 7,17    
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H2 ve H3 

 

iyeti 

-

iyeti 

-

-politik 
 

Tablo 7 

 

 Grup n  ss t df p 

 
Evli 358 68,08 16,71 4,508 1,488 .034 

 138 71,68 17,02    

 
Evli 358 20,93 7,34 10,276 1,488 .001 

 138 23,34 7,76    

-testi sonucu

 

-

edir. 
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Tablo 8 

 

 Grup n  ss F df p 

 

 56 74,96 10,34 9,598 3,490 .000 

 80 73,55 12,90    

Lisans mezunu 205 69,80 15,45    

 155 63,92 20,49    

 

 56 23,71 6,15 7,966 3,490 .000 

 80 23,88 6,51    

Lisans mezunu 205 21,83 7,29    

 155 19,58 8,25    

  = 73,55, ss = 12,90) takip 

 

  

 

bireyleri
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Tablo 9 

 

 Grup n  ss F df p 

 

 117 73,82 11,46 5,902 4,487 .000 

30.001-  77 69,66 15,38    

45.001-  121 70,85 13,62    

60.001-  74 63,54 21,94    

 107 65,77 20,14    

 

 117 23,74 6,46 6,114 4,487 .000 

30.001-  77 20,39 7,42    

45.001-  121 22,85 6,79    

60.001-  74 19,32 8,40    

 107 20,57 8,05    

itken (  
ise 60.001 TL  = 63,54, ss = 21,94). 

grubu

 

 75.000 TL gelir grubuna aittir 
(  

 
alma niye

H4 
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Tablo 10 

 

 Model 1  Model 2  Model 3  Model 4  

(Sabit) 25,41 (0,89) *** 2,54 (1,00) * 2,01 (1,34) 10,60 (2,05) *** 

  0,27 (0,38) 0,23 (0,38) 0,25 (0,37) 

Medeni Durum (Evli) 2,14 (0,79) ** 1,32 (0,45) ** 0,84 (0,65) 0,78 (0,63) 

Gelir: 30.001 TL 45.000 TL 3,07 (1,10) ** 1,60 (0,62) ** 1,36 (0,63) * 1,31 (0,60) * 

Gelir: 45.001 TL 60.000 TL 0,50 (0,99) 0,46 (0,55)   

Gelir: 60.001 TL 75.000 TL 4,27 (1,11) *** 0,48 (0,63) 0,25 (0,67) 0,44 (0,65) 

 2,34 (1,07) * 0,33 (0,60) 0,67 (0,60) 0,63 (0,58) 

  0,37 (0,01) *** 0,36 (0,01) *** 0,47 (0,02) *** 

   1,59 (0,45) *** 9,99 (2,04) *** 

   0,41 (0,85) 6,69 (2,73) * 

    0,16 (0,03) *** 

    0,08 (0,04) * 

Model  Adj  F p n 

Model 1 0,066 0,054 5,65 (6,479) <.001 496 

Model 2 0,708 0,704 165,4 (7,478) <.001 496 

Model 3 0,719 0,714 135,0 (9,474) <.001 496 

Model 4 0,739 0,733 121,6 (11,472) <.001 496 

 

65, p 

bulunmak
60.001 TL
4,27, p <.001). 

37, p 

1,

-
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e 36, p <.001). Modelin bu 
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